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THE OBJECTIVES of this research is to discuss CSR strategy conducted by the 
Public Relations of Communicasting Academy on establishing brand image through 
their CSR programs Sharing Session. METHODS that used in this research is 
qualitative approach with case study method. Based on the ANALYSIS from data 
obtained through interviews with six key informants, observations conducted by 
researchers directly, and supporting data from the enterprise. THE RESULTS are 
Sharing Session is the first CSR activities implemented by Communicasting Academy. 
This integrated activity has been running regularly and have established the image of 
the brand in the eyes of the participants. CONCLUSION of this research is 
Communicasting Academy public relations strategy in carrying out CSR programs 
Sharing Session has managed to construct their brand image in the eyes of the 
participants. Brand image needs to be improved by Communicasting Academy in 
order to establish brand awareness and increase sales. (RC) 
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TUJUAN PENELITIAN membahas strategi CSR yang dilakukan oleh public 
relations dari Communicasting Academy dalam membangun citra merek melalui 
program CSR mereka yaitu Sharing Session. METODE PENELITIAN yang 
dilakukan yaitu menggunakan pendekatan kualitatif, dengan metode studi kasus. 
Berdasarkan ANALISIS peneliti dari data yang diperoleh dari wawancara dengan 6 
informan kunci, observasi yang dilakukan oleh peneliti langsung, dan data pendukung 
dari perusahaan. HASIL YANG DICAPAI adalah kegiatan CSR Sharing Session 
merupakan kegiatan CSR pertama Communicasting Academy. Kegiatan ini telah 
berjalan secara terintegrasi dan berkala serta telah membangun citra merek di mata 
peserta. SIMPULAN dari penelitian ini adalah strategi PR Communicasting 
Academy dalam menjalankan program CSR Sharing Session ini telah berhasil 
membentuk citra merek mereka di mata partisipan. Citra merek perlu ditingkatkan 
Communicasting Academy agar membentuk brand awareness serta meningkatkan 
sales. (RC) 
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